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There are many luxury lifestyle magazines but TOUT is unique in that it
caters specifically to Russian people with an international outlook. The
magazine, supported by an online version, communicates directly with
an audience that is mobile, wealthy, buoyant and dynamic.

TOUT offers its readers an insight
into the world of enjoyment and
possibilities, whilst providing its
advertisers with exposure to one
of the largest and most vibrant
markets within the luxury segment.
Through its distribution, online
presence, business fairs and indeed
attendance at and organisation
of high society events, TOUT
uniquely placed to offer direct
communication of your brand or
service to a market you cannot
miss out on.
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WHAT WE WRITE
ABOUT

With such a readership in mind, TOUT features stylish design and well-
written articles that focus on the finer things in life, incorporating travel,
homes, design, motoring, fashion and seductive items for the discerning
palate. Naturally, sport, fine dining, art, culture, interviews and a jet-setting
social calendar are also present.

The main focus of the magazine is international, with a strong emphasis
on southern Spain and other areas favoured by a knowing public. London,
Paris, New York, the Cote d’Azur, Geneva and Dubai therefore also feature
prominently, as do less well-known destinations across the globe.

The emphasis, however, is always on quality — in both the presentation
and editorial content of the magazine. In an otherwise heavily saturated
industry TOUT fills a prominent position in a market that is as yet under-
supplied and whose potential for continued growth is truly impressive.




WHO READS TOUT

TOUT has been created specifically to appeal to Russia’s social elite, for
whom the best that money can buy is sine qua non, rather than mere
aspiration. Therefore it is no surprise that most of the readers tend to
have access to a high income and fall into an age group that stretches
from mid-20s to middle age.

TOUT readers also travel widely and prefer to purchase items that reflect
an international focus; top quality, high profile brands are favoured.
Companies seen to advertise in TOUT will be guaranteed a readership
with a disposable income unrivalled in Europe today.

AGE: 18-24 4 % MARITAL STATUS: Married 65 %
24-40  55%
40+ 41 %

SOCIAL STATUS: Senjor officials 4%

Business owners 85 %

INCOME: High Top management 7 %
Art & Showbiz VIPs 4 %

SEX: Men 61 %
Women 39 %
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EDITORIA
CA A

December/January 2013/2014

Highlights:

Christmas & New Year edition
Christmas & New Year in Vienna
Winter Olympics Preview

SIHH 2014 Geneva

Artwork Deadline: 20/11/2013
Materials Deadline: 17/11/2013
Distribution: 29/11/2013

June/July 2014

Highlights:

Marbella Summer Season 2014
Luxury China July 2014

Polo Season

Panama City Luxury Focus

Artwork Deadline: 20/05/2014
Materials Deadline: 16/05/2014
Release: 28/05/2014

February/March 2014

Highlights:

FOCUS Winter Olympics

Geneva Motor Show

BaselWorld Watch Show

Spring /Summer Fashion

Australia & Malaysia Formula One
Chinese New Year — Asia Luxury Focus

Artwork Deadline: 21/01/2014
Materials Deadline: 17/01/2014
Distribution: 31/01/2014

August/September 2014

Highlights:

Monaco Yacht Show 2014
Super Yacht Focus

Ryder Cup at Gleneagles 2014
Scotland Luxury Focus

Artwork Deadline: 22/07/2014
Materials Deadline: 16/07/2014
Release: 31/07/2014

April/May T T

Highlights:

Monaco & Barcelona Formula One

The Golf Master 2014

Top Marques Monaco

Middle East Luxury / Oman & Dubai Focus
Marbella Luxury Weekend

Luxury Golf Focus

Artwork Deadline: 20/03/2014
Materials Deadline: 17/03/2014

Release: 31/03/2014

October/November 2014

Highlights:
Luxury Cruises Focus
Montevideo Luxury Focus

Artwork Deadline: 21/09/2014
Materials Deadline: 16/09/2014
Release: 30/09/2014




Ultimately a publication of this kind is only as good as its distribution, and
in this respect the pattern reflects a dual focus, with primary distribution
in Russia supported by focused distribution in those centres with sizeable
communities of affluent Russian expatriates. The latter include Marbella,
London, Paris, Monaco, the Cote d’Azur and Switzerland.

Distribution is furthermore highly focused, concentrating exclusively
on luxury hotels, renowned restaurants, golf and country clubs, first
class and business lounges at airports and high-speed trains, at selective
business and conference centres, spa resorts, government buildings
and yacht clubs, at sporting venues such as VIP lounges at prominent
stadia, motor racing and horse racing hospitality, racket clubs and
polo tournaments and at appropriate events and millionaires’ fairs.

Initial quantities total at 35,000 copies, with planned increases as the geo-
graphical reach of the magazine expands and the possibility of kiosk distri-
bution arises. TOUT is supported by a website with an online magazine that
complements the publication, both in content and in terms of exposure.
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TOUT ADVERTISING RATES

Double page spread €4,500
Single page €2,250
5 page (vertical or horizontal) € 1,450
Va page € 800
Premium Positioning Pages € 3,250

TOUT Recommends, Content opening left page,
Content, Colophon, Editor’ Letter

Gatefold Cover €14,750

1st Spread e €7,950 .

2nd, 3rd 4th gand 5t Spread . o €5,450 .-'-1'\";":'-*-.,;;_
3rd Cover (inside back cover) - €4,650 |
4th Cover (back cover) B b €7,950

1stthird of the magazine / Single pagei;: €2950

15t half of the magazine / Single page“ €2,650
15t third of the magazine / Spread €5,250
15t half of the magazine / Spread - €4,950

i -r'

Special selected position: 15% premium i-"e- b

*IVA/VAT (21%) is not included.
**Production is not included



Gatefold Cover (three pages 630mm x 280mm + 5mm bleed
spread + 1 page) + 205mm x 280mm + 5mm bleed
Double page spread 420mm x 280mm + 5mm bleed
Full page 210mm x 280mm + 5mm bleed
Half page (horizontal) ~ 128mm x 190mm
Half page (vertical) 92mm x 260mm
Quarter page 92mm x 128mm

Please send through completed ads in PDF format with all images at a
minimum of 300dpi resolution. Adverts can be accepted in jpeg or Tiff
format, also at 300dpi. For the best results in print, please save jpegs with
quality set to maximum (12). All adverts must be received in CMYK format
and with the appropriate bleed.

Please place logos, text and other information not less than 5mm away from
the cutting edge. If the layout contains an image or colour background
then it must extend 5mm beyond the cutting edge (the layout itself must
be clean size). The picture should not have borders that coincide with the
cutting edge. If it is a spread please avoid putting composite and/or rel-

evant image or text material and

other elements of design close to e ——
the join. It is preferable that words,
logos and other relevant elements \] ﬁ
of design are not separated by the -

binding edge or placed close to it.
Single letters should not stray into
the central binding.
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CONTACTS

Sales & Marketing Department: TOUT is published by:

sales@tout-magazine.com Vivid Media Holding S.L.
Tel: +34 951 319 726 Urb. La Alzambra, Local 3-1, Oficina 1,
+34 603 213 796 29660 Marbella, Spain

Spain CIF: B-93091213

Marbella Office:

Tel: +34 951 319 726 Tel: +34 951 319 726

Fax: +34 951 319 756 info@tout-magazine.com
www.tout-magazine.com

Moscow Office:

107061 Moscow,
Str. Preobrazhenskaya, H - 5/7, office 75
Tel: (495) 784 23 76
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Editor-in-Chief Masha Belozerskaya / I'maBHb1it pegakTop Mamra Bemosepckas
Project Director Mikhail Lisyansky / Jupekrop nmpoekra Mikhail Lisyansky
Marketing & Circulation Director Natalia Bukhovets / [lupextop nmo mapkerunry Haramisa Byxosen

Art Director Kavsarat Abdurashidova / Apt gupexrop Kascapar A6nypammmosa
Senior Designer Chris Fajardo / Crapmit pusaitaep Kpuc ®axappo

Advertising Department sales@tout-magazine.com T: (+34) 603 213 796
Otpen pexnamspl sales@tout-magazine.com T: (+34) 603 213 796

Marbella Office T: (+34) 951 319 726 F: (+34) 951 319 756 / Oduc B Mapbense Ter.: (+34) 951 319 726 Paxc: (+34) 951 319 756
Moscow Office T: (+7) 495 974 5288 F: (+7) 495 660 2040 / O¢uc B MockBe Ten.: (+7) 495 974 52 88 Daxc: (+7) 495 660 20 40

Production Manager Valeria Mazepa info@tout-magazine.com
MeHemxep 1o npousBopcTBy Banepnsa Masemna info@tout-magazine.com

Managing Editor Andrew Forbes editorial@tout-magazine.com
OtBercTBeHHbIII pefaktop Juapo Pop6e editorial@tout-magazine.com

Features Editors Peter Leonard, Jeno Pineda, Alexey Biberakh, Elena Kazantseva,
Asropsi ITutep Jleonapn, [xeno Iluuena, Anekceit bubepax, Enena Kasanuesa,

Contributors Anastasia Konova, Anton Paramonov
BremrraTHbie pemakTopbl AHacTacusa Konosa, Anton Ilapamonos

Text Redactor Lev Konov / KonTponbsHsiii pegakrop JleB Konos
Proof-readers Peter Leonard, Irina Kalt / Koppextops Ilutep Jleonapn, Vpuua Kansr

Photography Cedric Indra Widmer, Yuri Kovalov / ®oro Cenpux Muznpa Bunmep, FOpuit Kosanés
Social Photography Johnny Gates / CBerckoe ¢oro [I>xonmu leiitc

Publishers Mikhail Lisyansky, Masha Belozerskaya / VIsgarenn Muxann JIncsauckuit, Maura Berosepckas

TOUT Magazine is published by VIVID Media Holding S.L.
La Alzambra, Local 3-1 Oficina 1, 29660 Puerto Banus, Marbella, Spain
CIF: B-93091213 Tel: (+34) 951 319 726
Kypuan TOUT nsgaercs VIVID Media Holding S.L.,
JIa Anp3am6pa 3-1, Oduc 1, 29660 Ilyspto Banyc, Mapbenbs, Vicanus
PerucrpanyonHssiii Homep B-93091213 Ten.: (+34) 951 319 726

www.tout-magazine.com

Please note that the material and opinions expressed in TOUT Magazine do not necessarily reflect the views of the editor or the publisher.
No responsibility whatsoever is assumed by the publisher or editor for contents, opinion sand for claims made by advertisers,
or for any actions based thereon. Products and prices mentioned are subject to change without prior notice.
Copyright of the magazine and its contents belongs to VIVID Media Holding S.L.
Material in this publication may not be reproduced in any form without written consent.
Requests for permission should be addressed to the publisher.

ITy6nukyemsie B TOUT Marepyasibl 1 MHeHVs aBTOPOB CTaTell MOTYT He COBIA/IaTh C MHEHMEM U3[aTeNA U PefaKIui.
Wsparenb u peflakiius He HECYT OTBETCTBEHHOCTH 3a COflePyKaHIMe MaTePUajoB, pasMellaeMbIX PeKIaMOJIaTeNlAMM,

a TaKoKe 3a MX MOC/IefCTBIUA. Pek/TaMupyeMble TOBAphI U LIEHBI MOTYT ObITh M3MeHEHbI 6e3 [IpeBapUTENIbHOTO
yBenoMneHns. Bee mpaBa Ha KypHan 1 Iy6nmKyeMble MaTepuansl mpuHagnexar VIVID Media Holding S.L.
Matepuabl 5TOTO U3[jaHMA He MOTYT OBITh IleperieyaTaHbl 6€3 IMMCbMEHHOTO Pa3pelleHNs U3aTeA.
3arnpoc Ha oTy4eHMe TAKOTO paspelleH s CleflyeT HAallPaB/IATh U3/IaTeNio.
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